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Instructions: 
• Complete this form to prepare for the Pre-Planning Survey at https://coach.win/survey

• The insights from the Pre-Planning Survey will help guide the leadership team in creating the 
company’s strategies and priorities in the next strategic planning meeting.

• The final report will contain your exact feedback without attribution. As you provide your insights, 
please avoid including any personal identifiers or specific references that could inadvertently 
reveal your identity. This step will ensure your privacy is maintained while enabling us to gather 
honest and impactful feedback.

• The survey features a series of open-ended questions crafted to give you the freedom to share 
your insights and experiences.

Pre-Planning Survey

Start: BaSeD on tHe CoMPany’S PerForManCe in tHe PaSt 90 DayS, WHat iS one tHing you Believe We SHoulD Start Doing to iMProve? PleaSe Be SPeCiFiC. 
(eXaMPle: “Move all internal CoMMuniCation FroM eMail to teaMS.”)

Start

StoP: BaSeD on tHe CoMPany’S PerForManCe in tHe PaSt 90 DayS, WHat iS one tHing you Believe We SHoulD StoP Doing to iMProve? PleaSe Be SPeCiFiC. 
(eXaMPle: “StoP Having MeetingS WitHout Clear oBJeCtiveS anD agenDa.”)

StoP

WinS: WHat, in your oPinion, Were tHe MoSt SigniFiCant aCHieveMentS oF your organiZation in tHe PaSt 90 DayS, anD WHy Do you ConSiDer tHeM  
noteWortHy? (eXaMPle: “Hiring, onBoarDing, anD training Five neW SaleS rePreSentativeS.”)

WinS
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Pre-Planning Survey

CoMMuniCation: iDentiFy one area WHere you Believe CoMMuniCation CoulD Have Been Better in tHe PaSt 90 DayS, anD SuggeSt a SPeCiFiC SteP to 
iMProve it. (eXaMPle: “a reCaP oF all MaJor MeetingS SHoulD Be DiStriButeD to relevant PartieS on teaMS.”)

CoMMuniCation

FoCuS: BaSeD on your eXPerienCe, WHat SHoulD Be tHe organiZation’S PriMary FoCuS in tHe neXt 90 DayS? Be SPeCiFiC WitH your reCoMMenDation. 
(eXaMPle: “DeveloPMent oF a ConSiStent training anD onBoarDing PrograM For neW teaM MeMBerS.”)

FoCuS

all-StarS: WHo WoulD you ConSiDer tHe all-Star teaM MeMBerS in tHe PaSt 90 DayS, anD WHat SPeCiFiC aCtionS or BeHaviorS MaDe tHeM StanD out? 
reFerenCe aPPliCaBle Core valueS, WHere aPProPriate. (eXaMPle: “Mary SaveD tHe Day By Staying late to CoMPlete inventory. #HigHMotor.”)

all-StarS

Culture: in reFleCting on tHe PaSt 90 DayS, HoW WoulD you DeSCriBe tHe organiZation’S Culture, PartiCularly in terMS oF aPPreCiation, inDiviDual 
groWtH, DeveloPMent, truSt, anD reSPeCt aMong ColleagueS, anD WHat aCtionS CoulD Be taKen to FoSter a More PoSitive Culture?  
(eXaMPle: “overall tHe Culture iS gooD, But leaDerSHiP DoeSn’t CeleBrate our WinS enougH.”)

Culture
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